Understanding the Aesthetic RENEET METHODS

Masseter muscle prominence Survey Flow and Analysis Participant Responses Were Stratified
(MMP) is characterized

- o—— by Masseter Visibility Groups
. . Email invitations sent to Invited aesthetically inclined adults from the Allé (US) and Brilliant Distinctions (Canada) consumer loyalty programs database
by u n | |atera| OI' bllate ral potential participants + Provided informed consent and had agreed to be contacted for research purposes when enrolling in the program

from US and Canada + Had received at least 1 minimally invasive treatment in the face, neck, or submental area with Botox®, Juvéderm®, or Kybella™/Belkyra® in the past 12 months Participants were asked to look in a mirror or a forward_facing camera and rate how
enlargement of the masseter

v R - ) visible the muscles in their lower face are with their jaw at rest.
9 eligibility screening questions e ere .
u muscle and may present as a .| + Eligibility criteria, including self-reported level of masseter visibility (ie, severity) confirmed through self-examination and palpation of the masseter muscles following specific V|S|b|||ty was recorded based on the more severe side.
instructions; absence of muscle paralysis in lower face and of features/conditions that would interfere with lower face assessment; and no facial shaping procedure in past 30 days ’
wide, square, or trapezoidal > : —
12 participant demographic characteristics i l
face Shape1 2 A 4 « Age, gender/gender identity, household income, race, ethnicity, education, marital status, employment status, residential area type, overall health, MMP treatment history

12 main survey questions
+ Appearance-related signs of MMP (4 items)

U = n r t = n I ° MMP may be aeSthetlca”y + Frequency of clenching over the past 24 hours (1 item) Group A Group B Group C
| . . . + Satisfaction with the appearance of the lower face (1 item) . .
s I g a C OS S s e c I o a undesirable, and is associated - - Emotional impact from MMP (6 tems) Mildly visible/

e Moderately visible Very visible/Visible
W|th n egat've emOtlona| |m paCtS, P values® were calculated to determine whether the overall group effect was statistically significant NOt at a” VISI ble y ry

+ « Pairwise odds ratios were computed for group B vs group A and group C vs group A if the P value of the overall group effect was <0.05

] | . | .
O n I I n e S u rve !, including feeling less attractive,
self-conscious, and less For odds ratios, group A was the reference group.

confidentzf’ 2P values (overall Wald chi-square tests) were computed via ordinal logistic regression models predicting ordinal survey question responses with the visibility group.
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Sample Selection Flow Greater Masseter Visibility Was Significantly Associated With Specific
Perceptions About the Lower Face
*  29% terminated for restarting
23% terminated for having a recent face-shaping
procedure How much is your jaw sticking out to the side? How square is your lower face? How wide is your lower face?
+  15% terminated for no masseter muscle firmness #2001 PRoo1 P=0.03
N=110 *  10% terminated for BMI >30 kg/m? 100% 3% o B 0 o TR - -
. . . 68,933 Not at all visible (n=16) +  10% terminated for opting out of height/weight . 25% . ] o ., )
Evaluate signs and emotional impacts of masseter muscle itatons il iibe (v<16) - termiates for ot consrtng w ] B
. . . . . sent +  Moderately visible (n=34) * 6% terminated for having a feature or condition on 60% 60% S0
prominence (MMP), jaw clenching frequency, and satisfaction IR Visible (n=27) thoirlowerface o - =
1408 clicks Very visible (n=17) * 1% terminated for paralysis in lower face ) 3% 4R o »
with appearance of lower face using a cross-sectional online e U T __ A
. . . . . . . Group A (n=32) Group B (n=34) Group C (n=44) Group A (n=32) Group B (n=34) Group C (n=44) Group A (n=32) Group B (n=34) Group C (n=44)
S u rvey Of aesth etl Cal |y I n Cl I n ed I n d IVId u a | S e n rol |ed I n Notatall =Alittle bit ®Somewhat Quitealot ®Extremely/A lot Notatall = A littie bit Quite alot mE y/A lot Notatall A litle bit ®Somewhat = Quitealot mExtremely/A lot

Group C’s odds of reporting that their jaw sticks out to the side is 37.8 (95% CI: 11.97, 119.19) times the odds in group A; group C’s odds of reporting a square lower face

Allergan Aesthetics’ consumer loyalty program 8%

36% 22% 3 4% is 4.4 (95% Cl: 1.81, 10.87) times the odds in group A; group C’s odds of reporting a wide lower face is 3.1 (95% ClI: 1.28, 7.43) times the odds in group A
Qualified and completed Over quota Dropped off Did not qualify o . . o . -
79 in US and 9% in Canada Participants answered questions about the appearance of lower face at rest (jaw unclenched) looking in a mirror or forward-facing camera.
‘ O N ‘ L U S I O N S a2% click rate is aligned with that typically observed in this type of email survey.
Participant Demographics Greater Masseter Visibility Was Participants With Greater Masseter
Among Total (N=110) Slgn::lcantly A_.F,socr:‘lacl:t:ad V\{:th More V|S|rtl)|lliy Reported L??’i S_atll_sfactlcl):n With
MMP can be emotionally burdensome to individuals and have a @ Countrys Masseter Visibility® requent Teeth Clenching the Appearance of Their Lower Face
1 H 1 H 1 1 (=110 (=110 i ? i now, how satisfied are you wif e appearance of your lower face?
negative impact on their level of satisfaction with the appearance of O B B gy " clenehyour teeth? Right o How Satsfed are you M g “Foorance efyourlower

. Very visible 100% 100% 9
their lower face o [

80% 20% 80% 2t 16%
Group B 31% H Moderately visible b
39% 31%
25%

40%

Canada

.
Mildly visible 60% 4T 60%

15% 35%
m 15% M Not at all visible -
40% 47% 40% 25%
23%
o 0|9 28% - 1%

Raising awareness about the burden of MMP can elevate the importance

« xw . . . ige . . . : 0| fF 2 % % 32%
of clinicians discussing this condition and potential treatment options with Gender Identity ﬁﬁ Age Range (Years): (/[ BMI Range (kg/m): o - o S
. . . . . , " 2% 6% . i 6% %
their patients, which can ultimately help improve the appearance of and ¥ 25-44 36% <185 (underweight) 5% " GrwAme2)  GrowpB=)  GroupC (nms) 7 cewamsn  rowBlsy  Groupc(netd
. . . . W Male 45-64 48% 18.5-24.9 (normal) 76% Never =Rarely mSometimes - Often mAlways Very dissatisfied Dissatisfied ~ m Neither satisfied or dissatisfied Satisfied  mVery satisfied
SatISfa Ctlon Wlth thel r Iower face Eenf]ale  t 265 12% 225.0 (Overweight) 19% Group C’s odds of reporting more frequent teeth clenching
a;zv?srapo ? Prefer not to answer 4% Average BMI: 22.3 is 4.9 (95% ClI: 1.96, 11.99) times the odds in group A

Average age: 48.7
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e A A e Those With Greater Masseter Visibility Had Higher Odds of Having Had Past MMP Treatment
Scan QR .code to download an electroni.c version of this . : 5 interpretation ek ane thev T ar{d approvél of the publicaﬁon. How bolhe[r)ej)g?d you feel? How much less anractlve did you feel? How sad fid you feel?
presentation and other Allergan Aesthetics and AbbVie All authors had access to relevant data and participated in the drafting, P =
i MMP Treatment History (N=110)
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Originally presented at the 18th Annual Music City Symposium for Received treatment more than once 12% l 9% . 25% 0% 0% 0%
Cosmetic Advances & Laser Education (SCALE)’ May ']7_21’ 2023’ Group A (n=32) Group B (n=34) Group C (n=44) Group A (n=32) Group B (n=34) Group C (n=44) Group A (n=32) Group B (n=34) Group C (n=44)
Nashville, TN Notatall =Alitle bit ®Somewhat = Quitea lot WExtremely/A lot Notatall ®Alitlebit mSomewhat Quitea lot ®Extremely/A lot Notatall ®Alitle bit ®Somewhat = Quite abit WA lot
Prefer not to answer 0% l 6% 0%
R f Group C’s odds of feeling botheredis 4.2 (95% CI: 1.67, 10.52) times the odds in group A; group C’s odds of feeling less attractive is 3.4 (95% Cl: 1.37, 8.29) times the odds in group A
Al Aestheti elerences
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